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Some initial remarks

= The Baltic Sea Region
= The reporting period

= A quantitative view
= A qualitative view

= The status quo
= The future
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ECONOMIC IMPACT

THERE ARE

617,100+
PEOPLE EMPLOYED DIRECTLY IN

Seeing What -iS NOW: TOURISM RELATED INDUSTRIES A 9.4% (CAGR 3.0%) .

BSTC Tourism Market Monitor®

G D P DEPENDING ON THE REGION BETWEEN
1.9% AND 4.6%

IS THE TOURISM*S DIRECT CONTRIBUTION
TO GROSS DOMESTIC PRODUCT

GUESTS
225 MILLION

S TOP 1 INTERNATIONAL SOURCE MARKETS

([ ]
¢ DEPENDING ON THE BSR DESTINATION

GERMANY, RUSSIA, FINLAND, NORWAY & BELARUS

56 MILLION IS THE TOP 1 INTERNATIONAL SOURCE MARKET
INTERNATIONAL 86 MILLION

OVERNIGHTS A15.5% ARRIVALS A 14.2%
(CAGR 4.9%) (CAGR 4.5%)
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Comparing BSR Destinations

Key Performance Indicator DK EST FIN D' LV LT PL?Z S
“Number of tourist arrivals (mio.) © O ®© e 6 e o6 o
“Number of overnights (mio.) © o0 e ® 6 0606 06 o
“Intern. overnights (% of total) © © e 6 © e o o
' Employment tourism industry (% of total) e 6 o © e o6 e o
"Tourism sector GDP (% of total) o © @ O ©® ©® na ©
“Travel and Tourism Competitiveness Index e O ® na 6 OO na ©

Note: 2017 data
(1): German Provinces (“Lander”) Hamburg, Mecklenburg-Vorpommern and Schleswig-Holstein;
(2): Polish Regions Zachodniopomorskie, Pomorskie and Warminsko-Mazurskie
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Trehd Data - Challenge /
Qualitative Data & o

Changes to the values,
attitudes and norms of
society; Demographic
changes, flexibilisation
of work

Economic growth,
household income, public
& private Investments,
economic forecast,
exchange rates, oil price

)

é) (Too) much data, not enough time, limited know how ...

Custom duties, smog
regulation, drug approval
CJ

laser technology, micro
electronics, robotics,
3-D printing, ...

)




Trehd Data - Challenge

Qualitative Data

\
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Mobile bookings
will be the new
default

Sustainability is about
more than protecting
the environment, it's

about the local
communities

Online reviews have the

most impact on bookings
Overlooked markets

are growing rapidly
under the radar




Collecting Trend Data - TTR Approach
Sources

Trend Reports

Trend Databases

Trend Blogs
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Collecting Trend Data - TTR Structure

From Signals to Trends

O Signal

“Something” that might
have an effect on the
business.

An observation or a market
signal. Or perhaps just a
piece of intriguing news.
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Analyzing Trend Data

From Trends to Foresight

ENE TSl Created Oct 22nd 2015, Updated 8 hours ago »
Experience economy

<» Bjorn P. Jacobsen

Looking back on the development of modern
economies, analysts have defined different phases
economies have come through within the last
decades. Thus, different types of economies have
been described such as the agrarian economy,
industrial economy and the service economy.

The most recent type of economy that was
described by scientists is the “experience
economy”. An economy that does not focus on the
product itself but on the experience it creates.
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Analyzing Trend Data
From Foresight to Insight
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Welcome back ...

" TOURISM
TREND RADAR

ng: al Tcunsm 2020 Ed1tmn

STATE OF THE
TOURISM INDUSTRY

in the Baltic Sea Region - 2019 Edition

Online - Available at www.bstc.eu

Print - Availabe now
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